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STARBUCKS
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Superficie comercial en el mundo

3 3 x islas de Manhattan

2.000.000.000 m2

(Fuente: ICSC, 2000)




1 United States
2 Japan
3 China
4 Germany
5 France
6 United Kingdom
7 ltaly
8 Brazil
9 Russian Federation
10 Spain
11 Canada
12 India
13 Mexico
14 Australia
15 Korea Rep.
16 Netherlands
17 Turkey
18 Poland
19 Indonesia
20 Belgium

14,204,322

4,909,272
4,326,187
3,652,824
2,853,062
2,645,593
2,293,008
1,612,539
1,607,816
1,604,174
1,400,091
1,217,490
1,085,951
1,015,217
929,121
860,336
794,228
526,966
514,389
497,586

21 Switzerland
22 Sweden

23 Saudi Arabia
24 Norway

25 Austria

26 Wall Mart
27 lran

28 Greece

29 Denmark
30 Argentina
31 Venezuela
32 Ireland

33 South Africa
34 Finland

35 Thailand

36 Portugal

37 Colombia
38 Czech Republic
39 Hong Kong
40 Nigeria

488,47
480,021
467,601
449,996

416,38
405,607
385,143
356,796
342,672
328,385
313,799
281,776
276,764
271,282
260,693
242,689
242,268
216,485
215,355

212,08

Fuente: World Bank y Fortune 500 (2009).

41 Romania
42 Israel

43 Malaysia
44 Singapore
45 Ukraine

46 Algeria

47 Chile

48 Pakistan

49 Philippines
50 UA Emirates
51 Egypt

52 Hungary

53 Kazakhstan
54 New Zealand
55 Carrefour
56 Peru

57 Kuwait

58 Metro

59 Libya

200,1
199,5
194,9
181,9
180,4
173,9
169,5
168,3
166,9
163,3
162,8
154,7
132,2
130,7
129,1
127,4
112,1
101,2
99,93

60 Slovak Republic 94,96







Expansion en el espacio
con innovaciones mecanica
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AU BON MARCHE

Exposition Genérale des Towveautés d Hiver 192526

Primeros grandes almacenes, Paris, 1852.




Expansion hacia otras actividades
con innovaciones en formatos mixtos
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European Shopping Centre Growth
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Centro Comercial Abierto Plaza Mayor de Madrid (¢ésiglo XV o 2008?)
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